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Rate Base

Soap Opera Digest has the highest rate 

owning the soap opera category!

circulation
Source: SRDS

200,000 200,000

500,000

ABC Soaps in Depth CBS Soaps in Depth Soap Opera Digest



2010 Closing Dates

advertising

1/12/2010 1/1/2010 12/10/2009 12/15/2009

1/19/2010 1/8/2010 12/17/2009 12/22/2009
1/26/2010 1/15/2010 12/24/2009 12/29/2009

2/2/2010 1/22/2010 12/31/2009 1/5/2010

2/9/2010 1/29/2010 1/7/2010 1/12/2010

2/16/2010 2/5/2010 1/14/2010 1/19/2010

2/23/2010 2/12/2010 1/21/2010 1/26/2010

3/2/2010 2/19/2010 1/28/2010 2/2/2010
3/9/2010 2/26/2010 2/4/2010 2/9/2010

3/16/2010 3/5/2010 2/11/2010 2/16/2010

3/23/2010 3/12/2010 2/18/2010 2/23/2010

3/30/2010 3/19/2010 2/25/2010 3/2/2010

4/6/2010 3/26/2010 3/4/2010 3/9/2010

4/13/2010 4/2/2010 3/11/2010 3/16/2010
4/20/2010 4/9/2010 3/18/2010 3/23/2010

4/27/2010 4/16/2010 3/25/2010 3/30/2010

5/4/2010 4/23/2010 4/1/2010 4/6/2010

5/11/2010 4/30/2010 4/8/2010 4/13/2010

5/18/2010 5/7/2010 4/15/2010 4/20/2010

5/25/2010 5/14/2010 4/22/2010 4/27/2010
6/1/2010 5/21/2010 4/29/2010 5/4/2010

6/8/2010 5/28/2010 5/6/2010 5/11/2010

6/15/2010 6/4/2010 5/13/2010 5/18/2010

6/22/2010 6/11/2010 5/20/2010 5/25/2010

6/29/2010 6/18/2010 5/27/2010 6/1/2010

7/6/2010 6/25/2010 6/3/2010 6/8/2010
7/13/2010 7/2/2010 6/10/2010 6/15/2010

7/20/2010 7/9/2010 6/17/2010 6/22/2010

7/27/2010 7/16/2010 6/24/2010 6/29/2010

8/3/2010 7/23/2010 7/1/2010 7/6/2010

8/10/2010 7/30/2010 7/8/2010 7/13/2010

8/17/2010 8/6/2010 7/15/2010 7/20/2010
8/24/2010 8/13/2010 7/22/2010 7/27/2010

8/31/2010 8/20/2010 7/29/2010 8/3/2010

9/7/2010 8/27/2010 8/5/2010 8/10/2010

9/14/2010 9/3/2010 8/12/2010 8/17/2010

9/21/2010 9/10/2010 8/19/2010 8/24/2010

9/28/2010 9/17/2010 8/26/2010 8/31/2010
10/5/2010 9/24/2010 9/2/2010 9/7/2010

10/12/2010 10/1/2010 9/9/2010 9/14/2010

10/19/2010 10/8/2010 9/16/2010 9/21/2010

10/26/2010 10/15/2010 9/23/2010 9/28/2010

11/2/2010 10/22/2010 9/30/2010 10/5/2010

11/9/2010 10/29/2010 10/7/2010 10/12/2010
11/16/2010 11/5/2010 10/14/2010 10/19/2010

11/23/2010 11/12/2010 10/21/2010 10/26/2010

11/30/2010 11/19/2010 10/28/2010 11/2/2010

12/7/2010 11/26/2010 11/4/2010 11/9/2010

12/14/2010 12/3/2010 11/11/2010 11/16/2010

12/21/2010 12/10/2010 11/18/2010 11/23/2010
12/28/2010 12/17/2010 11/25/2010 11/30/2010

1/4/2011 12/24/2010 12/2/2010 12/7/2010

1/11/2011 12/31/2010 12/9/2010 12/14/2010

issue date
space 

closing material closingon-sale date



2010 National Display Rates

advertising

4 COLOR 2 COLOR

Full Page $22,635 $21,330 $18,575

3/4 Page $19,515 $18,100 $16,330

2/3 Page $18,390 $17,175 $15,380

1/2 Page $15,215 $13,310 $12,335

1/3 Page $13,165 $11,530 $10,710

1/4 Page $11,401 $10,095 $9,285

4th Cover $29,415

2nd Cover $27,590

3rd Cover $24,425

B & W

Effective January 12, 2010 issue
Rate Base = 500,000

Mechanical Requirements
TRIM SIZE 5- 7-

LIVE MATTER 4- -

BLEED SIZE 5- -

FULL PAGE (NON-BLEED) 4- -

SPREAD (BLEED) 10- -

SPREAD (NON-BLEED) 9- -

SPREAD (TRIM) 10- -

½  PAGE  (VERTICAL NON-BLEED) 2- -

½ PAGE (HORIZONTAL, NON-BLEED) 4- -

½ PAGE SPREAD (BLEED) 10-

½ PAGE SPREAD (TRIM) 10- -

½ PAGE SPREAD (NON-BLEED) 9- -

1/3 PAGE VERTICAL (BLEED) -

1/3 PAGE VERTICAL (TRIM) 1- -

1/3 PAGE VERTICAL (NON-BLEED) 1- -

NOTE: Dueto our saddlestitchbinding method,
the center pages of the magazine will trim
slightly smallerthan 5-1/8 in width dimension.
Thereforeit is necessarythat our live matter
specificationsbemet.



Demographic Profile

readership

TOTAL 5,158,000 4,719,000
Readers Per Copy 9.8 8.8 

AGE
age 18-34 31.1% 32.3%
age 35-49 40.3% 39.4%
age 50-64 19.4% 18.9%
age 65+ 9.2% 9.5%
median age 41.2 years 40.8 years

HOUSEHOLD INCOME
less than $30,000 37.5% 38.1%
$30,000+ 62.5% 61.9%
$40,000+ 50.6% 49.2%
$50,000+ 40.9% 40.1%
median HHI $40,812 $39.308

FAMILY
married 46.3% 46.3%
4+ people in HH 39.2% 38.6%
average HH size 3.3 people 3.2 people
any children in HH 53.5% 53.8%
average number of children 2.1 children 2.1 children
average age of children 9.1 years 9.1 years

EDUCATION
high school graduate+ 85.0% 84.4%
any college 41.9% 41.6%

EMPLOYMENT
employed 57.5% 56.2%
employed full-time 46.9% 45.6%
working parent 29.0% 29.4%

Adults 18+ Women 18+Soap Opera Digest 
reaches over 5.1 
million adults!

Source: 2009 MRI Doublebase



Qualitative Readership

readership

Soap Opera Digest delivers a devoted and passionate audience

% composition
Base: women 18+

Source: 2009 MRI Doublebase

Soap Opera Digest 60.9% 49.0% 43.7% 56.7%

In Touch Weekly 50.9% 39.7% 40.1% 45.3%

Life & Style Weekly 42.5% 32.3% 33.4% 39.8%

National Enquirer 53.5% 41.5% 32.6% 37.0%

OK! Weekly 59.3% 44.3% 40.3% 48.6%

People 55.5% 40.9% 32.7% 57.3%

Star 61.5% 48.1% 40.1% 44.2%

TV Guide 69.1% 60.5% 70.6% 43.4%

Us Weekly 56.2% 42.0% 39.3% 51.2%

Better Homes & Gardens 53.1% 41.8% 47.4% 56.7%

Family Circle 50.0% 38.8% 45.0% 50.5%

First 55.6% 43.9% 52.7% 57.0%

Good Housekeeping 54.7% 44.3% 47.6% 58.3%

Ladies' Home Journal 52.3% 41.5% 49.0% 50.5%

Redbook 51.1% 39.6% 43.2% 44.7%

Woman's Day 47.2% 36.6% 43.3% 49.3%

Woman's World 51.5% 38.3% 50.0% 56.3%

FamilyFun 63.8% 54.5% 54.4% 68.0%

Parents 54.6% 43.4% 44.2% 61.9%

Parenting 62.8% 49.6% 49.3% 66.6%

Working Mother 42.2% 32.2% 38.3% 45.6%

read 3-4 out 
of 4 issues

read 4 out of 
4 issues

read 
in-home

very good/
one of my 
favorites



Custom Advertorials

marketing

Soap Opera Digest can create,design and produce a 4/C advertorial
page, spreador specialadvertising section to enhancean advertising
campaign. SoapOpera Digest will work with the advertiserto develop
the content and theme of the custom in-book program. Soap Opera
Digest can take readers behind-the-scenes into the lives of their
favorite soapstarsthrough exciting interviewsand soapstarnarratives,
or advertiserswill have the option to provide existing copy points as
content. Eachadvertorialpagewill featurethe advertiserlogo, product
shot and url address.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Clorox

Mrs. Dash Country Crock



Custom Sweepstakes

marketing

SoapOpera Digest cancreate,designand produce a 4/C sweepstakes
page to enhancean advertisingcampaign. Thesweepstakespage can
run aloneor it canrun adjacentto an advertorialpage,spreador within
a special advertising section. Soap Opera Digest will work with the
advertiser to develop the content, theme, and prize offered. Soap
Opera Digest is responsiblefor prize fulfillment and will provide the
advertiser with a recap once the sweepstakes is fulfilled. Each
sweepstakespagewill featurethe advertiserlogo, product shot and url
address.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Stayfree Libman



Advertiser Digest

marketing

SoapOpera Digest candevelopa high impact in-book program to kick
off latest campaign featuring hottest talent. The
program will include a faux cover wrap unit, custom advertorialsand
premium advertisingpositioning.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

Faux Cover/Subscriber Issue Takeover

HIGHIMPACTCOVERWRAP

Advertiserwill have the unique opportunity to own the cover of
an issueof SoapOpera Digest via a high-impact, faux coverwrap
unit. Theunit will capitalizeon the synergyof message
andSoapOpera loyalsubscriberbase. Theunit will:

Showcaseimagesand featuresof product on the
cover.

Drive awarenessfor advertiser among an audience of savvy
soapoperaloving consumers.

Be sent to 325,000 loyal Soap Opera Digest subscribers
nationwide.

UNIT

Faux Cover Thisunit will be the centerpieceof message. We
will feature theme or spokesperson and include a custom

logo designed to emulate the Soap Opera Digest logo.
Thecoverwill include copy that refersto the benefitsby using fun
coverlines.

Cover 2 will be a custom advertorial featuring an interview with a well-
known soapstar. Soap Opera Digest will askthe soapstar to utilize specific
copy points and brand insights to enhanceher connection to the
product.

Cover 3 will feature a fun, interactive trivia game incorporating facts and
copypoints about product.

Cover4 will run abrandedadvertiserad.



Soap Opera-TunitiesAdvertiser Listings

marketing

Reaching millions of responsive consumers through an in-book
advertising bulletin, the Opera-Tunities Advertiser Listings
feature will promote brand awareness and product sales for
participating brands. The feature will run four times a year and can
include product shots,product information, web site addresses,phone
numbers, and event information encouraging readers to purchase
advertiserproducts.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

SPONSORSHIPBENEFITS

Product shot and information to appear in-book.

Web site listing and/or event information to appear in-book.

Logo to appear in-book.

DETAILS
Spring 2010

Issuedate:03/302010
On-sale: 03/19/2010

Summer 2010
Issuedate:06/01/2010
On-sale: 05/21/2010

Halloween 2010
Issuedate:11/02/2010
On-sale: 10/22/2010

Holiday 2010
Issuedate:12/14/2010
On-sale: 12/03/2010
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marketing

SoapOperaDigest.com offersunique news,storiesand interviews that differ from its print
sisters,making this siteamust-visit for anyonewho lovesdaytimetelevision.

Up-to-the minute entertainment news,stories,exciting soapclips, blogs,fan forums,
interactive polls, interviews,and photo galleries- In a fun place where fans spend extra
time indulging in their passionfor soapsandcelebrity.

For more information, contact your Soap Opera Digest account executive or Susan Severance, Publisher, at 212-915-4249. 

ADVERTISINGBENEFITS
�‡ Promotetune-in for TVprograms,movie trailersand more.
�‡ Increaseawarenessandboost audienceviewing.
�‡ Ability to reacha loyalaudience.

SPECS
Flash
Idealsize: 320x240
384Kbit rate

DETAILS
Materialsaredue 1 weekprior to air date.


